Logo Specifications for AASHTO Centennial Logo

BRAND LOGO — AASHTO Centennial PRIMARY COLOR PALETTE — CMYK, RGB AND HTML
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FOR A B ETTER TOI“ORROW HTML values can be used. keep a level of continuity.

The inner blue area indicates Clear Space. Grey padding indicates the Safe Zone; this is an area where other elements can be TYPEFACE SELECTIONS
This area must be kept free of other elements. positioned safely without encroaching on the logos Clear Space; think personal bubble.

Primary Typeface — Bodoni MT
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BRAND MARK CREATION
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The objective was to fashion a brand mark that visually encapsulated, both physically and literally, the previous

AASHTO logos over the past 100 years.

AASHTO Centennial logo & brand identity designed and developed by the American Association of State Highway and Transportation Officials
www.Transportation.org ; centennial.transportation.org



